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B Six Appeal - 6 Twitter Tools That Make Things
Easy

So you have a Twitter account.* Or maybe you run the Twitter
account for your company. You have followers, you follow some
people, you make newsworthy updates, you retweet helpful
content ... so now what?

Now you should start experimenting with Twitter tools --
applications that can help make Twitter more rewarding to use.

There are TONS of Twitter tools out there. Everything from simple
search engines like Twitter Search -- http://search.twitter.com -- to
more in-depth, paid services that track analytics.

Below is a sampling of free and helpful tools we think serve as a
good starting point. We encourage you to research other tools and
applications to customize what's best for you and your business.

1. Tweetag -- www.tweetag.com -- allows you to set up alerts for
certain topics. Tweetag will send you an email containing tweets
that mention the topics you identify. It also has a search function
that lets you search Twitter for keywords and topics.

2. Taweet -- www.taweet.com -- is a social calendar and event
promotion application. Using Taweet, you can post “future"
updates the same way you would add items to a calendar or
timeline. This is a good way to cover your event/show promaotion
bases.

3. Tweetwally -- www.tweetwally.com -- lets you display only the
tweets you're interested in. You can use it to track and search
hashtags, usernames, and keywords. Tweetwally gives you more
exact, precise results than the regular Twitter search option, since
it lets you view specific tweets on your homepage and filters out
anything you don't want to appear.

4. Friend or Follow -- www.friendorfollow.com -- quickly searches
who you're following and tells you who's following you back. It also
looks at what users are following you that you're not following
back. This is a good tool to get a fast friend / follow comparison
and saves you from scrolling through your follow lists.

5. Qwitter -- www.useqwitter.com -- sends you an update via
email whenever someone stops following you. It will even let you
know what you tweeted around the time they stopped following
you, which could provide insight into what your different followers
are looking to get from your updates.




6. TwitterFeed -- www.twitterfeed.com -- turns an RSS feed into a
Twitter stream. Each feed item becomes a new tweet consisting of
the headline and a shortened link to the story or blog post.
Basically, it's an easy way to announce new blog postings or news
announcements on Twitter with a direct link from one place.
TwitterFeed also allows you to track your feeds with real-time
statistics.

For more info on how Twitter and other social media outlets can
help your PR and marketing goals, contact us at 248-269-1122 or
bianchipr@bianchipr.com.

*Just getting started with Twitter? Click here for our user guide.
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‘ JLELLINLLL J. NI ‘ recently fired talent, increase investments into
customer service, speed innovation, train all
Bestselling Author of HOW TO BECOME CEO customer facing people, make acquisitions, get rid
and HOW 10 BECOME A RAINMAKER of underperformers, build brand names, pay for
measurable performance, and lots more.

[ ISBN: 978-0-470-40854-4 | US $19.95 | AVAILABLE MARCH 15, 2010 J

Jeffrey J. Fox (Chester, CT) is an accomplished consultant, popular speaker and the
acclaimed author of international business best-sellers, How to Become CEQ, How to
Become a Rainmaker, and Secrets of Great Rainmakers. He is also author of Rain:
What a Paperboy Learned About Business. Fox is the founder and president of Fox &
Company, Inc., a marketing consulting firm that specializes in marketing strategy
development, innovation enhancement, selling skills training, branding, and
dollarization. Prior to starting Fox & Co. Jeffrey was V.P., Marketing and a Corporate V.P.
of Loctite Corporation. He was also Director of Marketing for the wine division of The
Pillsbury Co., and held various senior level marketing jobs at Heublein, Inc. including

| Director of New Products. For more information, visit http://foxandcompany.com/.
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