Bianchi PeRspectives

An e-newsletter offering PR-related info to use, challenge and amuse.
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We're all swimming in a sea of social media.

There's no question that in the past year, the use of social media has
experienced unimaginable growth. And that growth, as well as the growth in the
number of social media sites and platforms, continues to gain momentum.

As a partner to our clients, we're often asked to study, filter, synthesize and
simplify information. And no recent topic has captured our clients' attention
more than social media.

In this issue of Bianchi PeRspectives, we're offering insight on three social
media sites that offer significant business communication impact. In the June
issue, we'll look at the subject of measuring social media.

Our goalis to help you hamess the power of social media, without drowning in
the tidal wave of information.

) Jim Pianch, APR

President

=T Where & Why? Deciphering Social Media Sites

The social media landscape can be a confusing trail to trek. Often, it seems like
there are too many sites with different purposes to keep track of. You may



to view /
download PR and social
media tipsheets.

Looking for past issues of
Bianchi PeRspectives?

Information and more.

-- Companies can use the site to keep track of what's said about their brands
by searching user comments to address issues and offer updates by posting its
own tweets. Journalists use Twitter to connect with sources and search for
current trends and issues.

-- Some Twitter users have both professional and personal accounts to better
separate business from pleasure.

-- Twitter is more popular with the 18-34 age group than LinkedIn and reflects
an equal male/female ratio of users.






